Name__________________________           English 2    Creating Your Own Advertisement Campaign

Objective
- Create an ad campaign for a selected food/clothing/toy product.

- (2) magazine advertisements (8.5” x 11”) produced for display

- minimum 30 second television spot to be viewed in class

- minimum 20 second radio spot performed in class

Requirements
- Each student will choose one product and one advertising medium (print, visual, audio) to focus on.  

- Each advertisement (magazine ads, tv ad, radio ad) must effectively appeal to at least 2 of the 3    

  persuasive appeals (logos, ethos, pathos).  More appeals may be used if desired.
- Each ad campaign must include at least 2 rhetorical devices.  More devices may be used if desired.
- Each ad campaign must also include 2 propaganda techniques.  More techniques may be used.
- Each ad must be presented to the class. (displayed (magazine), shown (television), read aloud (radio))

- Each advertisement will be accompanied by a written component explaining technique, appeals, devices, propaganda techniques and creation process of advertisement.
Grading
- Grading will be based on the completion of all required parts


- Advertisement


- Appeals/Devices/Propaganda techniques

- Presentation of advertisement 


- “Media Message Question” handout

- Script for those who do TV/Radio (highlight the appeals, devices, and propaganda)
- Rubric will determine grade out of 20 points.  Final point grade will be multiplied by 5 for a score out of 100 possible points.
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Due Date:_______________________
