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There are three major persuasive appeals we will study during this period.  They come from the Classical Rhetoric of famous thinkers like Aristotle and Cicero and are still used today.  I’m sure that you have used many of these appeals yourself during your daily routines!  

Logos (appeal to reason/logic) – Many logical appeals appear in the form of and “If…then…” statement.  

Try to complete the following “If…then…” statements to help you understand the logical appeal.

If we leave ice cream out on a hot day then ______________________________________________________________.

If we don’t recognize our need for independence from Britain then ___________________________________________.

If I don’t study hard for my upcoming midterm exams then _________________________________________________.

*While not all logical appeals follow the “If…then…” format, if you think someone tries to appeal to your logical side, you will be able to put the said appeal into the “If…then…” format and it should work.*

Ethos (appeal to character/morality) – Most ethical appeals are appeals to the moral character (right vs. wrong) of the speaker and his/her audience.  It is very important to recognize y our audience and speak to the moral character of that audience!

Example( Like you, I share your disappointment in the immorality of reality TV stars (Jersey Shore & Housewives of Who Cares) and their blatant disregard for the rules and regulations that should govern all people.  

In the example, the speaker is connecting with his audience’s position on the immorality and self-righteousness of reality TV stars in thinking they are above the law and can do things without cause or consequence.

*Again, it is important know your audience if you are attempting to connect with them using an ethical appeal.  Ethical appeals can be difficult to identify so make sure that if you think you found an ethical appeal, make sure that the appeal deals with the moral character (right vs. wrong) of the speaker!

Pathos (appeal to emotion) – Probably the easiest of appeals to identify and to construct, the emotional appeal attempts to persuade an audience by tapping into their feelings/emotions.  

Example( How can we sit back and not do anything as our environment starts to deteriorate and we as humans are the ones causing the planet’s destruction?   

This example might make an audience feel disappointed in humanity’s inability to take care of the planet.  It also might stir up emotions of anger and frustration when some people recognize that it is our responsibility to take care of the Earth.

*Emotional appeals use direct language, descriptive adjectives, and figurative language to have the audience connect with the speaker’s feelings or the audience’s inner emotions.  In television, advertising companies rely on music, color, and character(s) to convey a certain tone/mood/emotion.  This is often the easiest appeal to locate and identify.
