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English 

Psychology and Advertising

For the youtube.com video entitled Psychology and Advertising, answer the following questions to further your knowledge on how advertising companies go about studying your consumer behaviors.
What is the Elaboration Likelihood Model?
What is the Central Route?

What factors become important to consider when following the central route?

What is Involvement and how does this factor into our decision making processes?  How does the car illustration exemplify involvement?

Explain why this route tends to lead to more permanent attitude change?  

What is the Peripheral route?
What factors become important to consider when following the peripheral route?

What does the peripheral route focus on in order to persuade a consumer to buy?

What are the superficial cues the video offers?
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How much does Involvement play when examining the peripheral route?

What becomes ignored when following the peripheral route?

Explain why this route leads to a less temporary attitude change over time.
How do colors and psychology relate in effective advertising?

What do some colors do to a consumer’s psyche?

What is affect?  Positive affect?  Negative affect?  How does affect play into advertising?
What is the affect heuristic and how does the video go about explaining this psychological term?

